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Investing in meal prep and delivery companies is a smart choice for those looking to diversify their 
investment portfolio. These types of companies have been on the rise in recent years due to the 
growing demand for convenient and healthy meal options. Through its operational subsidiaries, Food 
Culture Inc. offers pre-cooked meals that are delivered straight to the customer's doorstep, eliminating 
the need for meal planning and grocery shopping. 

The Company believes that convenience should be at the core of your dining experience. To streamline 
the process, we've invested in cutting-edge technology to make ordering and delivery faster and more 
efficient than ever before.  With a planned user-friendly app and website, consumers can now browse 
our menu, customize their orders, and track deliveries with ease.  
 
 
 
 
 
 
 
 
The global meal kit delivery services market size was worth around USD 20.60 billion in 2022 and is 
predicted to grow to around USD 65.10 billion by 2030 with a compound annual growth rate (CAGR) of 
roughly 15.47% between 2023 and 2030. Increasing preference for home-cooked and chef-cooked food 
among millennials is a major factor contributing to the growth of the market.  The Company is 
operationally in revenues and is expanding into large markets now.    

One of the main advantages of our subscription meal delivery services is that we offer a consistent 
source of revenue for shareholders. Unlike traditional businesses, our subscription meal delivery 
services have customers that sign up for a recurring payment plan, meaning that the company receives a 
steady stream of income up-front each month. This makes it easier for the Company to budget its 
expenses, as well as to forecast future profits.  

Investing in Food Culture Inc. also has the potential to make a positive impact on society. We focus on 
using organic and sustainably sourced ingredients, reducing food waste, and providing healthy options 
to customers. Investors can support their mission and contribute to a more sustainable food system. 

Food Culture Inc. subscription-based meal delivery services offer several advantages to shareholders. 
We provide a consistent source of revenue, strong growth potential, and convenience for customers. 
For these reasons, we are an attractive option for shareholders as we move into new markets.  Please 
contact us at hello@FoodCultureInc.com for more information. 
 
 
 
 
 

“Say goodbye to long wait times and 
hello to your favorite meals at your 
doorstep, exactly when you want 
them.” – Benny Doro, CEO 
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MANAGEMENT 
• Benny Doro, CEO  
• Ruben Yakubov CFO 
• Mark Wright, Director 
• Lou Shefsky, Director 
• Chrystle Williams, VP Quality Control / 

Operations 
• Brianna Bernemann, Head of Kitchen 

Production 
• Patrick Smyth, Business Development 
 

 STOCK INFORMATION 
• Parent Company – Food Culture Inc. 
• OTCMARKETS: FCUL 
• Pink Current Information 
• AUTH 500 million 
• O/S 1,470,156 
• Float  234,168 
• VStock Transfer 
 

CONTACT 
10120 W Flamingo Rd, Ste 4-1130, Las Vegas 
NV 89147 
(o) 888.711.0552 
www.foodcultureinc.com 
hello@foodcultureinc.com 
 

 • SIC - Industry Classification - 5812 - Eating 
places 

• Incorporation Information - DE, USA, 1983 
• Employees - 3 as of 04/01/2023 
• Shell - No 

 
 
Certain information in this brochure may contain forward-looking information. Statements containing forward-
looking information are not facts but instead represent management’s expectations, estimates and projections 
regarding future events or circumstances. Food Culture Inc. does not accept any responsibility for the adequacy or 
accuracy of this brochure. 


